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It takes a Network
The Network of Executive Women is a 501 C3 not-for-
profit educational organization. It was founded in 2001 to 
help organizations develop the diverse management teams 
needed to guide our industry in the twenty-first century. 
Our programs and events develop leadership skills, advance 
best practices, promote individual and organizational net-
working, facilitate mentoring, provide links to the academic 
community, educate the industry and enhance its image. 

In just a few short years the Network has become a 
powerful force for change. We have members representing 

more than 300 
companies and 
40+ sponsors 
in our industry. 
Our membership 
is comprised of 
senior executives 

and emerging leaders from across the retail spectrum, 
including grocery, chain drug, mass retail, wholesalers, 
manufacturers, consultants, sales agencies, associations, 
universities and media.

An invitation to grow
You’re invited to plug into the power of management 
diversity as a sponsor of the Network of Executive Women. 
Sponsorship sends a powerful signal of your commitment 
to diversity to your customers, your employees and your 
industry, and can help put you on a fast track to leadership 
diversity. 

NEW offers professional development programs for 
your employees that complement and support your 
development objectives. Your company receives industry 
recognition as a diversity advocate, and you gain access to 
the most talented women in the Network. Our scholarship 
programs and university outreach help attract students to the 
industry and future leaders to your company. 

As a NEW sponsor, your company is investing in 
your future and increasing your value to the industry. 
NEW sponsorship enables you to advance women in 
industry-leading companies, resulting in more and better 
selling power. Through efficient personal and professional 
development of female executives across the country, NEW 
positions each of its sponsoring companies as an “employer  
of choice.”

Mission
The mission of the Network of 

Executive Women is to attract, retain 
and advance women in the retail and 
consumer products industry through 
education, leadership and business 
development.

Women make or influence 80 percent of all purchases.1 They control more 

than half the nation’s wealth.2  They buy 82 percent of all groceries and 

three-quarters of over-the-counter medications.3 They comprise more than half of 

the managerial/professional workforce. Yet they make up only 16.4 percent of the 

country’s corporate officers and a miniscule 1.6 percent of our CEOs.4

Gender diversity in management is a matter of principle – and profit. A compre-

hensive study by Catalyst shows that companies with the most women executives 

produced a 126 percent return to shareholders versus 38 percent for companies 

with the fewest women executives.5 When companies open the door to women 

leaders, they open the door to new thinking, increased productivity, closer bonds 

with employees, and increased affinity with female consumers. 

Sponsor Benefits 

 ALL LEVELS

• NEW Scorecard of company involvement 

• �Membership privileges, including discount registrations for 
our Summit, Deep Dive and other events.

• �Action learning programs and committee assignments 
to develop emerging leaders 

• Research and consultation on best practices 

• Sponsor recognition program

• Recognition during NEW programs 

• Banner ad on NEWonline.org	

• Banner ad on NetworkNews monthly

• Logo on brochures and selected publications

• Signage at NEW events

• Unlimited online job postings

• Diversity best practices assistance

• Access to NEW Speakers Bureau

• Access to interactive membership database

 TITLE LEVEL BENEFITS

$50,000 +

• Membership privileges for 100 employees

• Corporate “branding” of selected NEW event

• Champion status for one company executive

• Diversity Development Workshop at your company

• Invitation to Executive Leaders Forum

• All-Level sponsor benefits

 PLATINUM LEVEL BENEFITS 

$25,000 +

• Membership privileges for 50 employees

• Diversity Development Workshop at your company

• Invitation to Executive Leaders Forum

• All-Level sponsor benefits

 GOLD LEVEL BENEFITS 

$12,500 +

• Membership privileges for 25 employees
• All-Level sponsor benefits

 SILVER LEVEL BENEFITS 

$7,500.00 +

• Membership privileges for 15 employees

• All-Level sponsor benefits

You’re in good company with NEW

2,000+ individuals
300 corporations 
Senior management
Emerging leaders
Grocery, chain, drug and mass retailers 
Academics and students
Wholesalers
CPG manufacturers
Consultants and sales agencies
Associations and media

Majority in sales and marketing
94% college educated
35 years of age (average)
11 to 15 years in industry (average)

Sponsorship has its benefits

Getting Started
Your sponsorship starts with a comprehensive activation 
program and includes a Company Scorecard that helps you 
identify the events and services best suited to your strategic 
diversity objectives.

NEW Annual Leadership Summit

Enjoy special recognition, privileges and discounts at 
NEW’s Leadership Summit. This annual event offers your 
executives a unique opportunity to invest in their professional 
development, attend workshops, hear world-class speakers 
on best practices, and expand their network of CPG/retail 
contacts while providing your organization with a prestigious 
industry platform.

Best Practices
The Network leads the way in developing and advancing 
diversity standards and goals in the CPG/retail sector. As a 
NEW sponsor you will receive special access to these tools, 
including our Best Practices reports. We invite sponsors to 
assist in developing these industry-wide initiatives.

NEW Executive Leadership Forum 
A high-level networking, learning and peer exchange 
forum designed to help executive-level leaders advance 
their careers, transcend barriers to senior management 
positions, and grow their organization’s bottom lines. This 
invitation-only event is reserved for vice presidents and 
above in the consumer packaged goods and retail industry.

“Deep Dive” Programs 
Expand your employees’ and your company’s horizons with 
NEW’s faciliated “Deep Dive” program. Participants will 
gain insight into their career issues and craft development 
objectives, while maximizing mentoring relationships.

Regional Networking Events 

Plug your company into the consumer products and retail 
community in your region by participating in a NEW 
regional networking event in your area. Your executives  
will make important connections for your company and 
get to know retailer and vendor partners in a relaxed 
environment while participating in valuable career 
development programs. 

Outreach
Network outreach helps enlarge the industry’s influence, 
burnish its image and expand your talent pool by helping 
attract and retain executives in the CPG/retail sector. Our 
outreach includes ongoing links to university programs, 
our annual scholarship program, the NEW Speakers 
Bureau and more. The Network partners with associations, 
companies and universities to provide programming and 
co-sponsored events. We’re always ready to partner with 
others who share our goals.

“Leveraging Multicultural Workforces”  
Programs
Our dynamic multicultural programs are designed to help 
companies leverage and benefit from the nation’s rapidly 
evolving workforces and increase retention of people of color.

Communications
Includes our comprehensive website, monthly newsletter 
and member alerts. Sponsors receive free access to our online 
member database, job posting privileges on our member Job 
Bank, and access to our “members only” content.

As a Network sponsor you get special access and recognition at NEW’s 

  most important events and programs, diversity consultation and support, 

special discounts and more. Most importantly you get the benefits that come with 

leadership diversity.


